
H
ouse B

ill 5630 (3-26-98)

Page 1 of 1 Page

CONSUMER PROTECTION 

House Bill 5630
Sponsor: Rep. Clark Harder 
Committee: Consumer Protection

Complete to 3-26-98

A SUMMARY OF HOUSE BILL 5630 AS INTRODUCED 3-4-98

The Michigan Consumer Protection Act defines a variety of activities as unfair,
unconscionable, or deceptive methods, acts, or practices.  The bill would specify that it would be
a deceptive or unfair practice to advertise a concert or other entertainment event in a manner that
implied that the event would be performed by one or more individuals who were not associated
or would not be performing in the event.  

MCL 445.903

Analyst: W. Flory

#This analysis was prepared by nonpartisan House staff for use by House members in their deliberations, and does not constitute an official statement
of legislative intent.


